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When people hear the word “free,” it can often bring about some weary connotations. Usually when 
something is free, it’s you that is the commodity. Think social media platforms that offer all the perks of 
communication, but in exchange use your personal information to sell to advertisers. Or a video streaming 
service like Hulu or YouTube that target you with advertising in exchange for the “free” videos. 

When Sally Kutney, the accountant from Holy Trinity Catholic Church in Lenexa, Kansas first heard of the 
WeShare Engagement Campaign (WEC), she admits to being intrigued, but cautious because of the “free” 
aspect of it. Because really, why would a church communication company offer such an elaborate service 
for free? The answer to that is pretty simple actually: it’s the right thing to do.  
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SUPPORTING PARISHES  
ANY WAY POSSIBLE 

“The Church needs a lot of help these days,” 
explained Tracy Earl Welliver, Senior Director 
of Church Engagement.  “Not just because of 
COVID-19, but because of how our life is now in 
general. Staff hours have been reduced and our 
bandwidth has been stretched thin. Regardless, 
people are still in need of a path to Jesus Christ, 
which can only come from the sacraments. So, we 
have a duty to support parishes in any way we can.  

Reminding 
parishioners that 
their gifts still matter 
was a huge factor in 
increasing donations 
during the COVID-19 
pandemic.



Before the WEC, Holy Trinity Catholic Church 
brought in just over $24,000 per weekend, mostly 
as one-time donations. A year later, the parish has 
more than doubled online giving, with recurring 
givers being the majority of contributors.

“We at LPi are committed to doing our part to help 
parishes become a clearer reflection of the Kingdom 
of God for all those they strive to serve. And one 
way we’re able to do that is by helping them keep a 
steady stream of monetary resources coming,” he 
added.           

Despite her skepticism, Kutney and the leadership 
team went ahead and signed up for the WEC in April 
2020, figuring it couldn’t hurt to give it a try. After 
uploading parishioner email and postal addresses 
into a simple spreadsheet, she handed it over to 
her WeShare Engagement manager, and from 
there discovered that the WeShare Engagement 
Campaign wasn’t just a one-time tool to save a little 
bit of time. No, it was a partnership that included a 
whole marketing team committed to helping their 
parish succeed in their mission — and it couldn’t 
have come at a better time.     

“The pandemic was a big motivator to joining the 
campaign,” Kutney explained. “Obviously we had 
been using WeShare for a while, but online wasn’t 
the number one way that our members were 
giving. That changed when our parish closed to 
the public. We realized, like many other churches 
out there, that just because our doors were closed, 
didn’t mean that our work stopped, or our needs 
lessened.”

FROM ONE-TIME TO  
RECURRING GIVERS

Through this robust seasonal engagement 
campaign, parishioners were engaged to give via 
emails, postcards, and word of mouth. Before the 
WEC, the parish, a spiritual home to 2,500 registered 
families, brought in just over $24,000 per weekend, 
mostly as one-time donations. A year later, after 
participating in just four campaigns, the parish has 
more than doubled online giving, with recurring 
givers being the majority of contributors. 
While the pandemic was obviously a huge reason 
why online giving began to grow among members 
beginning last year, Kutney admits that it was 
the WEC messaging that really allowed their 
parishioners to understand the importance of giving 
to the parish.   

MESSAGING  
FRONT & CENTER

According to Kutney, reminding parishioners that 
their gifts still matter was a huge factor in increasing 
donations during the CIOVID-19 pandemic. 
As churches throughout the country began to 
livestream their Masses, Holy Trinity Catholic Church 
joined in, too. And that’s when donations really 
began to increase. 
“We really started to see our online giving ramp up 
when we began livestreaming our Masses,” she said. 
“We made sure to link online giving in a prominent 
place so that anyone who tuned in for Mass and to 
take part in spiritual communion would be reminded 
that yes, they could still contribute to the parish in 
this way.”  
Kutney’s main takeaway in participating in the WEC is 
that communication is key. 
“We have an offertory appeal every year, and we 
recently started to promote it whenever we could. 
Father would talk about it during his homily and we 
added it to the bulletin, just really encouraged people 
to give in any way they felt compelled. And it has 
made such a difference,” she added. “People want to 
give. They just need a push in the right direction to 
make it happen.”  

Ready to start sharing the good news of your parish with 
your faith community? The WeShare Engagement Campaign 
can help! Learn more and sign up today at www.4lpi.com/
solutions/church-online-giving/weshare-engagement. 
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